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Inteligéncia
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“A inteligéncia artificial
vai substituir-nos?
Néo, mas as pessodas
que usam inteligéncia
artificial sim”

Frase motivacional do Linkedin.



H#3

SO é relevantes
para grandes
empresas e Tech.
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+7 Team

Democratizagéo do acesso, Accsssto GPT-4, our me Everything i Plus, ands
por 25€ qualquer pessoa A
pode ter ChatrGPT, ou por
35€ Copilot em Office.
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1° Dica
Ndo vejas o futuro
com d lente de hoje.
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O que é Al?

IA Generativa pode ser considerada inteligéncia
artificial porque utiliza algoritmos avancados para
simular interagdes humanas através da linguagem.

Nao pode ser considerado verdadeira inteligéncia
porque lhe falta consciéncia, compreensao profunda e
capacidade de raciocinio independente.
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Na minha opiniao, € uma ferramenta
incrivel que nos pode ajudar no dia a
dia, organizar trabalho, reformular
informacgao e analisar.

ianca, e por isso temos que
dado como falamos.
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Al Landscape

Copywriting

Images & graphics
Videos & animations
Audio

Optimization
Learning

Process driven Al
Development
Targeting

Governance

Attribution & reporting

e Here’s an awesome swipe file of 75 Al tools!
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ChatGPT

GenAl Prism by Brian Solis and with Conor Grenn


https://jade-sundial-dc4.notion.site/Swipe-File-5ed05de4416c444ab8d32fc52d7175ef
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2° Dica

CUldqu cCOoOmo o FOBO (fear of Becoming

Obsolete)

Foca-teem 2ou 3
plataformas

Lisbon
Digital
School®






Chatbots,

ChatGPT 4

How can | help you today?

Compare markeling strategies

Help me pick

Recommend activities

Showme a code snippet

ChatGPT (openai.com)

ue nos ajudam a pensar.

< C a o

https://www.bing.com/search?q=Bing +Al&sh

A Oy ]
B Micrasoft Rina Q PEsquisA & cHar

.
Buno & 1086 @

C o
) B

m tecnologia de IA para a Web

Copilot

#. Criar

Hello again
B Escrever
with {b) Bing Chat

Escreva uma musica que Escreva o esbogo
celebre a beleza da Terra

Tell me w

S on your mind, or pic
de um relatério de d Create Explore
livro para me
: Y ajudar a comegar : !
Escolher um estilo de conversagdo - _ — > G
Mais Mais
Criativo Preciso & Lo
ompare os ténis

Eu preciso de um presente para o meu
nais vendidos

amigo que gosta de caminhar em
Eis algumas— 2 e ajudar. tempo frio
B Pare de responder

-

Pevgunte—'ﬂ\:— qualquer coisa...

©
®

N

(A4}

Chat do Bing com GPT-4

Bard (google.com)
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https://chat.openai.com/
https://www.bing.com/search?q=Bing+AI&showconv=1&FORM=undexpand
https://bard.google.com/chat

Chatbots, que nos ajudam a pensar.

Settings

Upgrade your plan

Plus

USD $20/month

Access to GFT-4, our most capable model
Browse, create, and use GPTs

Access to additional tools likee DALL-E, Browsing,
Advanced Data Analysis and more

Manage my subscription
| need help with a billing iszus

MNeed more capabiliies? See ChatGPT Enterprise

83 General

& Beta features

Es Data controls

]
I

Builder profile

Plugin store

Al Diagrams

Q Uninstall ®

Create and edit Whimsical Flowcharts,
Mind Maps, and Sequence Diagrams.

Developer info @ f

w ChatWithPDF
v
Chat with everything from entire PDF

books to Google Drive documenits just
by providing a link.

As a Plus user, enjoy early access to expenimental new features, which may
change during development.

Plugins

Try a version of ChatGPT that knows when and how to use third-party plugins

that you enable.

Installed [ Q

Ai PDF
=

Super-fast, interactive chats with PDFs
of any size, complete with page
references for fact checking.

Developer info @ f

CoderPad

</>

Install (>

Run code in more than 30 different
programming languages, and letus

worry about setting up the environment!

AskTheCode

Install (>

Provide a GitHub repository URL and
ask about any aspect of the code.

Developer info @

1-?1 Diagrams: Show Me
Sl

Schemes, Diagrams, Architecture

Visualisations, Flow-Charts, Mind Maps.

Export and Edit for free!

AskYourPDF

Uninstall ®

Unlock the power of your PDFs!, dive
into your documents, find answers, and
bring information to your fingertips.

Developer info @

Doc Maker

Install (>

Generate beautiful PDFs in seconds.
Resumes, cover letters, proposals and
more. Supports DOCX, XLSX, CSV and...




Alerta!
Personaliza os diferentes perfis.

Custom instructions (i)

Assinatura da marca A1)

What would you like ChatGPT to know about you to provide better responses?

@ My plan

&5 My GPFlIs
Custom instructions
Settings & Beta

Log out

@ Bruno Oliveira
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Bing!

Quem tem licen¢a Microsoft, tem a versdo corporate, que protege os dados!

°
£ cHar Bruno Q 1086 (@) - Atividade recente  Plug-ins

Bruno.Oliveir... e

I B Microsoft Bing Terminar sessao
>

M Microsoft Bing Q_ PESQUISA

n OpenTable ® )

Fornece recomendagdes de restaurantes, com

0 Bing é 0 seu copiloto com te uma ligagao direta para reservar.

Bruno Rodrigo

Bruno.Oliveira@sumolcompal... Termos de utilizagdo = Politica de privacidade
asa ) - |
@) chat 2= Organizar §[8 comp Gerir conta
Qual é a proxima Crie uma tabela Quais sac Gerir acesso a recompensas E e o
= g A 0] ( )
tendéncia na moda que me ajude a carros pa P —
e onde devo fazer lanear refeicoes seis pess o :
P v (3 P t Procure milhdes de produtos das maiores
compras para para as proximas orcament,
B ever ul Mudar para uma conta pessoal marcas do mundo.
encontra-la’ duas semanas
Termos de utilizagdo = Politica de privacidade
& Loja @ Gargalhada g Cscrever
Qual é o moinho de café com as melhores Escreva uma piada a que os Escreva uma fabula original Q_ search ‘)
criticas? meus colegas achario graca sobre a histdria de amor entre

Melhore a sua pesquisa com o poder da Web,

s ] incluindo noticias, multimédia, compras e muito
(@ Novo tépico Pergunte-me qualquer coisa... mais.

! 0/4000 A dasativacin da Saarch nin afatars as limites de nlinins

©
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Bard — garantir ligagao ao workspace

= Bard (xperinent) D @ &

{2} See the latest updates to the Privacy Help Hub X
+ New chat
Comparison shop See the sights Find something nearby
Recent
o Flan a visit Special long weekend Are we there yet?

1 FOMO: Fear of Al replacing jobs

[ Morgan Freedman Intense Close... +
+

[ Marketing: Ler é essencial

™
cB ® o o

~  Show more

Google Workspace YouTube
@gmail, @drive, @docs @youtube
Summarize, find, and get quick Discover and learn from YouTube
answers from your own content to videos in your Bard conversations

fuel your personal journey

Locate information Help solve a problem

Sum up a doc Get inspired
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Digital
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Na minha opinéo o ChatGPT é o
mais completo e a app
obrigatoéria!

)

Sete

fa*

.

ChatGPT =2
The official app by OpenAl
OpenAl

#1in Pr tivity
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Podem transcrever e apreender com
Videos.

Glasp PDF & Web Highlighter + YouTube Summary
Title: " # Is This the End of Marketing Attribution? (@ Ad World Pro exclusive)”

@ a las p.co Transcript: "wait a minute these stories are not about how they got a return on Roi these
stories are about how they cut back their spend how they appeared in fewer places how they

pulled back on advertising and saw the same or better results what does that tell us about

* * * * * 22(’3 @ Productivity ZOO O[:ID— LISers ads are they completely ineffective these are ads that surely millions of people must have

seen what could be going on here | have a theory it's very similar to Brian chesky's theory

around what happened with airbnb’s advertising right we can take marketing down to zero
and still get 95 percent of the same traffic and conversions that's exactly what they saw how
could that be I like to answer this with a story it's called the parable of the pizzeria so I'll tell it
Q Transcript & Summary o 0 to you in brief pizzeria owner of Pizzeria sabila here in here in Milan she decides hey | want to
drum up some more business so she hires three neighborhood scamps to go pass out flyer a

English (auto-generated) little green flyer or White Flyer and red flyer for the for the flag of ltaly and she looks a month

later and oh my God almost all of the lift and sales have come from the kid with the green
] »

flver like half of her customers are coming in with a screenflower this kid must be a real go-

00:00 wait a minute these stories are not about how they
got a return on Roi these stories are about how
they cut back their spend how they appeared in

fewer places how they puliadeans

v th ] ; . . . -
and saw the same/or bety Marketing stories reveal brands reducing ad spend but seeing similar or better results,

tell us about ads are they

these are ads that surely questioning the effectiveness of certain ads.

have seen what could be ¢ Citing Airbnb’s experience, even with zero marketing, they saw 95% of their regular traffic
theory it's very similar to § TR TETEIT TR
around what happened wi

right we can The "parable of the pizzeria” illustrates a child maximizing flyer distribution to people

- OF THE SAME[TRAFFIC ' "
AND'GONVERSIQN.S

already likely to visit, resulting in perceived high returns but not genuine new customers.
Platforms like Facebook, Google, and TikTok might be showing ads to users already
exactly what they saw ho inclined to convert, making the ad attribution misleading.

rA . L . . .
EB * IEI D (L] answer this with a story it Big companies like Chase, Uber, Airbnb, and eBay saw little to no drop in results, and
the pizzeria so I'll tell it to

P Pl ¢ 028/250

sometimes gains, after cutting back on advertising.
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Midjourney

Home
3 Explore

Rank Pairs

Manage Sub
Help & FAQ
About & Careers

Settings

£) Notifications

) bruno oliveira

Criar imagens para moodboard

bruno
oliveira

{¥ Designer  srecw

Describe the design you'd like to create ® % |Explofe more prompts @ size

create a linkedin ad to sell my Al course, with the

cta " Al will not replace you X OA marketer using B~ ﬁ
Alwill " -

Master Al
Marketing

(<]

Click to try this suggestion: “Create a LinkedIn ad for my Al course with the CTA
“Al will not replace you X A marketer using Al will ¥/ ". Use professional colors
like blue or green.”

€3 Addimage < Generate image ® m VIASTER Al MARRETING

MASTER Al
MARKETING

4"' Microsoft Designer

Digital
School®
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Imagina que tens
que fazer um
moodboard!
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Marketing “hoje em dia”

Pensar

29

Pesquisa

:

xxxxxxx

Marketing assistido com IA

Distribuir
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], 39 Dica
IA vai permitir teres tempo para
PENSAR!
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A engenharia de prompts é essencial para
interagir com ferramentas de IA.

Os modelos de linguagem utilizam
aprendizagem profunda para interpretar a
linguagem humana, e o seu desempenho
baseia-se na qualidade e quantidade de
dados de treino.

Apesar disso, os modelos de IA podem ter
dificuldades em compreender elementos
mais matizados da linguagem humana,
CcomMo sarcasmo ou emocgodes.
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39Dica .
Um mau briefing dd uma méa campanhat!
Um mau Prompt dé@ um mau output.

o BT
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Tipos de prompts:

0 Prompts de informagéo: Desenhados para recolher informacaéo.

0 Prompts baseados em instrugodes: Utilizados para dar tarefas especificas
ao modelo.

0 Prompts de contexto: Fornecem informacdo para ajudar a IA a entender
melhor as necessidades do utilizador.

0 Prompts comparativos: Utilizados para comparar ou avaliar diferentes
opcoes.

0 Prompts de opinido: Destinados a obter a opinido da IA sobre um topico.

O Prompts reflexivos: Desenhados para ajudar os individuos a ganhar uma
compreensdo mais profunda de si mesmos, das suds crencas e das suds
acgoes.

0 Prompts baseados em papéis/fungdes: Enquadram o pedido do
utilizador dentro de um papel especifico.

Lisbon
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Prompts de informacgéo:

@& Web Browsing

quem & o cristiano ronaldo

Cristiano Ronaldo é um jogador de futebol profissional altamente reconhecido e
considerado um dos melhores jogadores de futebol de todos os tempos. Aqui estdo alguns

pontos destacados sobre a sua carreira e vida pessoal:

1. Inicio da Carreira:
* Cristiano Ronaldo dos Santos Aveiro nasceu em 5 de fevereiro de 1985, em Funchal,
Madeira, Portugal.
* Demonstrou talento para o futebol desde muito jovem e, eventualmente, ingressou nas
fileiras juvenis do Nacional da Madeira antes de se mudar para o Sporting CP.

2. Ascensao ao Estrelato:

‘> Regenerate LiSbon
Digital
School®




Isto serve para que?
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Imagina que estds de férias em Paris, e o sr.

NUNCA MAIS APARECE!

WINE BY THE GiAss ¥ W s
Wy Oysters & Shellfish \.\. 84,,. ) inner
'-*;'-\"'-"."“‘ Oyster of the Dy oo migmansise MNP S S el h“"' Cl,A&‘\'(’
Vil Py Clmen o R R P . : ;
b Jumbo Lumg Crab & Mocado Cochail - 14 vy = pheip
st e Pocs P Beogress v Chilled Shrimp with Cochradl Sauce ” g:#a-ub —— Bmuo&.lmcm — “ﬁ“
(¥ Tried I "
i P P e M — MAIN COURSES — Saniicitelwlé
oot L oo i <> APPETIZERS «~ Cog An Vi 3
g ¥ . g ; . Rotisscric Chichem S sampe, ihard, et pocase, naswnsd pos 1" bl JAP O
e - Fscarges & Pernod Batcer i brinckv crowss i Chef s Jumbo Lusp Crabaakes b wm s, qpomanh wudad o fins 2 TIURSDAY
st ;M“hm‘ww-‘"vh“ L Spice Grilled Salason qasie spee, possin vivsed sreet peppers ” Atant scvs Cd ,.,_,’.'_,
Sodha Livkiis L4 fuauis R e T ¥ | Yot with Haticoe Vert & Almonds ferees brews batir, cipers 1* oy
Black Musscls Marinicre whor won, berbs, comasns’ 0o X A Mervilie Boadldanm 18
SPARKUNG A CIAMPAGST | ¢ ubifiower & Comte Cantard swver o & camamelind aalnss o | Casvoulet Mudun Valley dack, gartic samsage, povi belly, whive beans 19 | b slioprmchrimp~enssls
Commen e B Bt PASUS BESTIO Baargct brunbe. st popper srlosh boss. frises 15 | ebafvsfond-smaus bk
TERBAY
Nt Tl Cheaqage Proe Rabbit Fricand Aok masisnd iream, opg moadics 2 -“‘.“,Hu
22/ ghem . :.-.wulnwz.mm
~io» SOUPS =o' Sculf:-mmpith.pw-)w- l". oo A s o
Scared Sea Scallop pusswip pocase pures, rad wine cudive 2
BEERY BOTTLE | French Onion Soup Geatis sesd boisbe, gresers x| Cripe Du Jomr in she Mol of the Dty ar l:‘-_.wth "
elvee s ” 5 0 2
i ARG TS Lobster Bisque prok bdutrr, chvee irvam Shoet Rib Beef Bourguignon bussrmas rarssbs. baky forsn carmet
Netnse Dot 8 Viwey Pomn P §
R DESSERTS
P g - »
EDERTAILS “=> Salads == e S SBES ) u......rf.m.....
B yewpy i wade b inbowt | Green Market Salad dijnn red wine rinsigremns, o, camet ’ Loz "“"’::_
S¥ GIRMAIN 7% 0 Salad Lyonnaive b, hovow Losden. fiod egg, dopom vimasgrone v WP oviney rrapme
A an — y AL .
‘:‘.\“" ‘:;:A“z:; Roust Beet & Mache Salad posr iherw. condiod walnuin chore rinaigretse 10 WM‘,"'* ',‘““\.- -‘ Predacrois
" 2 S Savecod Spinmh with Curvaner  Candifones Gemtin (RS SP e e -
B, vty gl oo b | Warm Duck Confit & Splnach Salad we driad cosbime bande " Macarial G Troh Fotacs Frises pas
oI it 10 | Salad Nigoise mad funs, s grove b posin, e bosod 1 n et e § oy i
Vanilly Cremse Beslee
CALVADOS CONMO 17 .uf.“?!ﬁ...,.
M roes poomegramen 7
.5 C-I.I.\D\llﬂ::‘:r" i MY S PROPSSETOR | 1t S N [\ W PRSI N | | oy B Loy Feosh Frwie & Sarber
Brv msmnden st ot ot ey [ PROPRIEYOAD Kabers Rysuins ¢ Arajumn Synain ] Wo coeld lore 1o ok gaer spesse] ervonion oo bormens fuesbue. /e
COURE DE GRACT 1) UUNCH (2rmde S5 DINNER Sewe 10w ww walacl war monages. oop
h-k—dzl:l s ey IRUNCH BATUSDAY & SUNDAY (' CLOMD MONDATS \xsﬂ.l’c,.l
o N (
{ PLEASE VT OuR
Non Alioholi \»\"‘\ 0 ¥ a j Sewrer Vinn § it GV S & WLt Cain b a i S tan '( S C“EESE
Non Aleoholic
;:: : A‘:‘-::: : oy . 2290 s » o118 Sihorses 311 | S Aesen 41§
Ovangons Y Gheger Al 3y R AT A0, S L. IR 2132426200 | waw PAnaBaTRONEY Measnn I Do it
1 - R P ARS MY R BEARE TR RS WP PR NE A A NE M 4 o Browms
Ay { ‘ @-n-.-.— A s Wt Sy )
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Prompts baseados em instrugoes

—

Siri, liga @ minha mae

Lisbon
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Prompts contexto

és um personal trainer e nutricionista especialista que me vai ajudar a alcancar 0os meus
objetivos de saldde e fitness. Para comecar, faz-me uma lista de pelo menos 15-20 perguntas
sobre tudo o que precisas de saber sobre mim para criar um plano de fitness e nutricio

personalizac

e * Desaquecimento/Alongamento (5 minutos).

l'.“ Usando as informacdes fornecidas ac
]

aos seus objetivos e preferéncias. Ce Terga-feira: HIIT/Cardio

gostaria ter push, pull, pernae 2 deh

musculares e corresponda aos seus Aquecimento (5 minutos): Passadeira a um ritmo moderado.

HIIT (20 minutos): Alternar 30 segundos de sprints na passadeira com 30 segundos de
descanso.
Cardio Moderado (15 minutos): Ciclismo.

Desaquecimento/Alongamento (5 minutos).

Quarta-feira: Pull (Costas, Biceps)

* Aquecimento (5 minutos): Eliptica a um ritmo moderado.

Exemplo: -
Vai preparar um treino personalizado g::%:gacll@



Prompts comparativo

Imaginem que estao na duvida entre Salesforce e
Hubspot marketing cloud?

Alerta: O prompt devia ter claro as métricas que a marca/empresa valoriza,
informagdo detalhada de cada uma das informagoes.

Exemplo: Lishon

) - Digital
Ajuda na tomada de decisdes School®



Prompts reflectivo

Quero saber mais sobre Anténio Damasio, e o principio de marcador somatico e como
posso incluir na estrategia digital.

Através do principio 80/20, por favor qual &€ 20% da informac&o mais relevante, para
perceber 80% da tematica

Exemplo:

A riqueza de IA, é a sua capacidade de cruzar
informacgdo e conceitos.

Claro! Viamos 14:

Anténio D -

AntSnin Damédzio & um neurcc=ntists porbugués mundislmente conhecido pela seu
trabalho sobre as bases cerebmis da cognigin. Ble arguments que a5 =mogdes £ seus

=feitns corpomis SAD CTuciais par o reciocinio &8 tomada de decisbes, = que 8 senAmpaD

tradicicnal entre o = smopan & simplsts

D "marcador sométic uma t=oria proposta por Demécio que Sugers que & smoghes
guiam {ou prepudicam) nosso comporiamento e tomada de decis A idein & gue s
ExpeErifncins amocionss tssocoss 8 :;il:L:-;-;-_:- passadas debesm "marcas” ou impressoes”
=m nossa biclogia. Quando nos depammos com uma situsgio semel hante no futum, =sses
marcadores soMéticns s&0 ativedas = imluenciam & meneire como avalinmos & sitsgsn
mtual.

Paor exemplo, 5&wnoé teve uma expeniéncia negatim com um cern produtno ou mancs,
pode sentir uma sensagin desconfortivel ou aversao quando se dEpArr Com =Ea meancs

NoWEMENtE, Mesmo g NAn 5= lembre mmplicitament= da experiéneia negete

Integrando o Principio do Marcador Somético na Estratégia Digital:

1. Emagies em Contetidor Reconhega = importincia das emogdes no sngajemento do

piiblco. Um comteido que svoce smogdes (seja diversao, surpress, compainso) pode

denomr uma marca mais dursdows nos consemadores

2. Design &LDE O design = & experiénoia do usuéno devem ser intuitios = svocer

sentimertos poss = L enopemrifincis de usufno frustrante pode crier marcediores

sométicos negativos, afastando potencielmente os clientes no futem.

=, Inkeragio & Feadback: Responda &s preocupegies & feedback das dientes de forma

mt=ncinsa = oporhune Umea interagio pasitive pode aliemr wm mercedor somstics negatio

gque um cliente posss ter em relagsSo & sus mancs

t. Anincios Posftivos: 4 publicidade gu= =voca sentimentos positivas pode sermais =ficaza




Prompts baseados em papéis/funcdes:

“I want you to act as an interviewer. | will be the candidate and you will ask me the interview questions for
the head of digital position . | want you to only reply as the interviewer. Do not write all the conservation at
once. | want you to only do the interview with me. Ask me the questions and wait for my answers. Do not
write explanations. Ask me the questions one by one like an interviewer does and wait for my answers. My

first sentence is "Hi“

Lisbon
Digital
School®



Numa “janela” treinam as perguntas...

Hello! It's a pleasure to meet you. Are you ready to begin the interview?

Great. Can you tell me about your experience with managing digital strategies and how you

have measured their success in your previous roles?

Lisbon
Digital
School®



Noutra janela as respostas...

It seems like you're asking for a response to a common interview question. When responding
to this question during your interview for the Head of Digital position, it would be beneficial
to emphasize your experience, achievements, and the metrics you utilized to measure

success. Here's how you might structure your answer:

1. Experience:
* Discuss your professional background in digital strategy, including the companies or
projects you've worked on, the teams you've led, and the challenges you've encountered

and overcome.

Mention any specific strategies you've developed and implemented, such as SEQ/SEM

campaigns, social media marketing, email marketing, content strategy, or digital

Lisbon
Digital
School®
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4° Dica
IA é algo que pode criar uma vantagem ou

desvantagem competitiva como empresa
ou profissionais!
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Fundo para uma
apresentacao
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https://gamma.app/

Gerar

O que o senhor gostaria de criar hoje?

] -
Apresentacao Documento Pagina da Web
- N il A geracao Z, nascida entre 1997 e 2012, € conhecida por ser
8 cards v @ Portugués v 3

a primeira nativa digital. Eles tém um profundo

entendimento da tecnologia e da comunicacao global.

Ultima edicao menos de um minuto atras

Com o prompt certo, temos

a base para comecar. Lisbon

Digital
2> School®
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Fazer um resumo
de um artigo
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Deloitte. seviosv Indastriasv Carreirasv  Hot Topics v Q| & Q| Q2 g O Conersa (4 Compor G C i X

@& Protegido Trabalho Web

Portugués | En

\/ A procurar informacées na sua pagina

\/ A gerar respostas para si...

Aqui esta um resumo do site que esta a vern

* Geragoes Z e Millennials: O estudo da
Deloitte analisa como estas geragdes
foram impactadas pelos ultimos trés

anos e quais as suas preocupacoes e
valores.

Artigo * Trabalho e vida pessoal: Estas
geragdes querem flexibilidade, equil

Gen Z and Millennial Survey 2023 Contacte-nos

Os desafios geracionais das organizagoes

s y (@ Os seus dados pessoais e da empresa estdo protegidos
| ]
o N nesta conversa

Flexibilidade laboral e equilibrio entre vida pessoal e trabalho estao entre B o e g 0
as questoes mais valorizadas pela Geracao Z e Millennials. S

& Q 0 ¢ 3 de 30 respostas *
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Queres fazer uma
analise SWOT do
teu mercado!
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Act as a consultant from one of the top consulting
firms, such as, Bain & Company, Accenture,
Boston

Consulting Group, McKinsey.

Please, provide me a 150 word description of the

< Market industry> in the <country>

produce me a SWOT analysis.
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Pesquisa de artigos
cientificos

Lisbon
Digital
School®



61

My goal is to obtain detailed and accurate insights on 'collagen" to
assist in launch a new cookie for gen z, and for this, | need you to
take on the role of a diligent researcher. I'd like that you search and
compile pertinent informatio» +hiln banninain mind tha cantavt ~f

"know better how can iimpa
There are certain constraints
recent, relevant, and from re
comply with Portuguese Reg!
report with the information ¢
generated from the obtained
you could address or provide
guestions that may arise duri

ChatGPT Plugins

| :‘* Bruno Oliveira Writer
~. Social Media Perform.. | @i

%5 AdVideo Analyzer ScholarAl

1 - Unleash scientific research: search 200M+
3.9 ZU Specialist peer-reviewed papers and explors images
and text from scientific PDFs.

b more v

28 Explore GPTs

& -

1/3 Enabled
W Link Header

Factors affecting the decision to use online payment on e-commerce platform of Gen Z

generation in Hanoi city

* Abstract: This study focuses on the evolving e-commerce landscape and the factors

* Publication Date: August 2023

* Link to the paper

affecting Gen Z's decision to use online payment services on e-commerce platforms in

Consumption Behaviour towards Branded Functional Beverages among Gen Z in Post-

COVIDA12 Times: Exploring Antecedents and Mediators

research highlights the role of media and health benefits of functional beverages.

Publication Date: August 2023

Abstract: This study investigates the predictors and mediators of branded functional

beverage consumption behavior within the Gen Z demographic group in Bulgaria. The

Visla
[&] scnotara
R seocoreal e
4 Wolfram
Lisbon
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Desenvolver um
nome de um
Produto!
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Em necessidades
muito especificas, &
importante colocar

referéncias de estilo
ou de especialista.

PHIL DAVIS

DAVID AAKER:

Phil Davis

Phil Dawis

David Aaker

David Aaker

Jeremy

Miller

Jeremy
Miller

SkinBite

GlowCrunch

PureGlow

VitalCrunch

WellnessWafers

RadiantRounds

Embark on the creation of a compelling and memorable product name for <Brand's
New Product’ targeting <'Specific Target Audience’>. Generate 5 brand name ideas
uccording to the naming principles of each of the following experts: < ‘Expert!’,'Expert 2,

cmd ‘Expert 3"> Present the suggestions in a tabular format, ensuring each name aligns
sith B L VT YN P Yoy A " Aars Coannanaa’ R P e aan N T P T |

K

Beneficio do coldgeno para a pele, relacionado com a agio de

comer as bolachas.

0 estético do o

olageno, textura crocante e ligagio com

o nome original da marca.

Beneficios naturais

ingredientes puros.

saudaveis do colageno, storytelling de

Vitalidade proporcionada pelo coldgeno, ligagio com a textura

e o nome original da marca.

Promogdo do bem-estar através do coldgeno, identificagio

clara da categoria do

Beneficio estético do

produto.

coldgeno, referéncia 4 forma das bolachas.
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Animar uma
fotografia.
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https://app.runwayml.com/
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Avaliar uma
proposta criativa
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N\ L id
quero que fagas uma analise sobre esta proposta de mupi, e quais sdo os pontos de
melhoria.

O objectivo & criar notoriedade de marca e reforgar eixo de naturalidade

Com base na imagem fornecida:

Pontos Positivos:

. Design Atraente: A combinagio de cores e ilustragdes de folhas verdes cria uma sensacio

refrescante e esta em linha com o eixo de naturalidade.

2. Mensagem Clara: A frase "Sabor a limfo e agua com gas 100% natural” é direta e comunica

claramente o sabor e a naturalidade do produto.
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Criar avatares da
tua equipa!
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Brand Community Guru
Specialist in brand communities, offering strategies
and insights.

Influencer mkt
Expert in influencer marketing, blending real-time
data with book insights.

Bruno Oliveira Writer
Blends professional insight with a personal touch in
marketing.

Social Media Performance Specialist
Expert in YouTube and TikTok Performance

Criei chatbots com o
expertise de cada
elemento da minha
equipaq, para ajudar
em questoes rapidas!
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Digital
School®






Queres saber
mais?

‘CURS0 PRESENCIAL
‘CURSO ONLINE

Marketing Digital e Inteligéncia
Inteligéncia Artificial Generativa Artificial para Brand Managers

De 13 de Margo a 22 de Margo | 18h30 as 21030 | 9H

Uso de IA na Construcao de
Estratégias Digitais

17 de Fevereiro | 9h30 as 16h30 | 6H De 16 de Fevereiro a 01 de Margo | 18h30 as 22h30 | 20H

Com Bruno Oliveira
Com Bruno Oliveira

‘Com Bruno Oliveira

COMPRAR CURSO
COMPRAR CURSO

€300210 P ial P&s-laboral 6h
resencia Os-labora 9h e 208

£320224 Online Pos-laboral Online Pos-laboral 20h
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Acesso Grupo
privado de Insights

Ay
Bruno Oliveira

s# Head of Digital Hub & E-Business SUMOL +
COMPAL [@Tutor & Docente WP Apaixonado por...
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