
Renault's New Clio Is 30 Years in the
Making… Just Like This Relationship

A sweet story, but is it a relevant one?
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TWITTER FACEBOOK

Some things take time to ripen. Isn't that what they say? 

Created by Publicis Poke in London, Renault's "The French Exchange"
makes perfectly adequate use of a woman-driven cover of "Wonderwall" to
waltz us through the kind of love story we idealize onscreen but only
wonder at, bemusedly, in real life. 
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Childhood lovers! These ones meet through a foreign exchange program.
The modern twist is that it's between women. 

If we're being honest, the "30 years in the making" bit feels easy; what
relevance does a culturally and socially complex relationship, fraught with
melancholy, distance, rejection and divorce before its long-awaited
denouement, have with the latest iteration of Renault's Clio? It's the best-
selling French car of all time, with over 15 million sold as of this writing—
quite the opposite of a person who's spent years pining for unrequited
affection in an unjust world. 

Renault and its agency would perhaps say the Clio's popularity has spanned
cultural shift and evolution, making the model a witness to the kind of social
upheaval that gives this story its happy ending. Fair enough. But the Oasis
cover is probably doing about 60 percent of the work. 

Lastly, it smacks of social karma pandering, relying more on lazy heuristics—
like the drama of the homophobe dad—than on how real families have always
been more diverse than our projections of them … and not only in terms of
what kinds of couples get to form an ideal nuclear unit. 

Otherwise, this would have been brave work exactly two decades ago, which
is incidentally when France first introduced civil unions for gay partners.

An associated out-of-home campaign will support the launch of the ad. It will
focus on the product features of the Clio over various eras of its existence.
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