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Bud Light is thinking inside the box as it touts its designation as the official beer of the England men’s football team. The tie-up sees the phizogs of
Jordan Pickford, Kieran Trippier and Kyle Walker printed on the front of custom-designed packing, which will allow fans to toast their stars straight
from the supermarket with a beer they can drink and a box they can wear.

Boxheads is a fully integrated campaign spanning TV, out-of-home, digital, social and PR to celebrate the brand’s role as the official beer of the
England men’s football team.

All 12 and 20-bottle packs of Bud Light sold in England will be adorned by the larger-than-life faces of Jordan Pickford, Kyle Walker and Kieran
Trippier, which can double up as a helmet for fans to proudly display their allegiance having drunk its contents.

A limited-edition England beer can be adorned by the Three Lions national team motif will complete the packaging tie-in.

Launched today, the campaign has been created and developed by Wieden & Kennedy London, with Boxheads-branded crates available online and
in-store.

Creative director Paddy Treacy said: “We’re super excited to see what the public makes of it all. Starting a conversation around football. Putting an
idea out into the world and seeing what comes back. Drink the beer. Wear the box. Support your team. It’s that easy.”

NEWS

Ad of the Day: fans wear England footballers' faces with Bud
Light Boxheads packaging
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Bud Light

Find out more

Martina Isella, senior brand manager for Bud Light, adds: “Brands often feature the face of their ambassadors on the packaging but Boxheads takes it
to another level. There simply isn’t anything like it out there. It’s a revolutionary step forward in beer packaging, and we can’t wait to see football fans
across the country wearing Boxheads and supporting The Three Lions in a much more fun and immersive way.”

To drive engagement still further, Bud Light has authored a new TV commercial that will dovetail with its packaging promotions.

Today’s launch is further supported by the players themselves in a PR and social media blitz. Social media influencers, players and The Football
Association will further amplify this message.

Kathryn Swarbrick, commercial director at The FA, remarked: “Bud Light has been an official sponsor of the England men’s team since 2018 and we’re
delighted to see how Bud Light is bringing fun to Three Lions fans this summer as Officially the Official beer of England. While we may have had to
wait a bit longer for this tournament, it’s great to see how Bud Light is using its light-hearted humor to bring football fans closer to the action.”

In-store activities will communicate the launch to shoppers, joined by an England beer store in partnership with Amazon.

This article is about: World, Packaging Design, Sports Marketing, Sport Sponsorship, Football, Ad Of The Day, Creative Works, Modern Marketing

// Featured in this article

Vote

WIEDEN+KENNEDY

Overall Rating

 4/5

Bud Light: Boxheads by Wieden+Kennedy

Share to Twitter Share to LinkedIn

Share to Facebook

By continuing to use The Drum, I accept the use of cookies as per The Drum's privacy policy 

https://www.thedrum.com/profile/bud-light
https://www.thedrum.com/topics/football-assocation
https://www.thedrum.com/topics/bud-light
http://www.thedrum.com/location/world
http://www.thedrum.com/topics/packaging-design
http://www.thedrum.com/topics/sports-marketing
http://www.thedrum.com/topics/sport-sponsorship
http://www.thedrum.com/topics/football
http://www.thedrum.com/topics/ad-the-day
http://www.thedrum.com/topics/creative-works
http://www.thedrum.com/marketing
https://www.thedrum.com/creative-works/project/wiedenkennedy-bud-light-boxheads
https://www.thedrum.com/profile/wiedenkennedy
https://www.thedrum.com/creative-works/project/wiedenkennedy-bud-light-boxheads
https://www.thedrum.com/creative-works/project/wiedenkennedy-bud-light-boxheads
https://twitter.com/intent/tweet?text=Ad%20of%20the%20Day%3A%20fans%20wear%20England%20footballers%27%20faces%20with%20Bud%20Light%20Boxheads%20packaging&url=https%3A%2F%2Fwww.thedrum.com%2Fnews%2F2021%2F05%2F11%2Fad-the-day-fans-wear-england-footballers-faces-with-bud-light-boxheads-packaging&via=thedrum
https://www.linkedin.com/shareArticle?mini=true&url=https%3A%2F%2Fwww.thedrum.com%2Fnews%2F2021%2F05%2F11%2Fad-the-day-fans-wear-england-footballers-faces-with-bud-light-boxheads-packaging&source=TheDrum
https://www.facebook.com/sharer/sharer.php?u=https%3A%2F%2Fwww.thedrum.com%2Fnews%2F2021%2F05%2F11%2Fad-the-day-fans-wear-england-footballers-faces-with-bud-light-boxheads-packaging
https://www.thedrum.com/cookies


Related

Bringing clarity to 3 common ad fraud misconceptions Lead generation: 4 ways to drive higher performance...

Data isn’t stifling creativity, you are How pro sports teams manage game day images in next-
to-real...

Why ROI is detrimental to B2B branding

Open Mic

Add your own content to Open Mic

Budweiser promotes vaccines and free beer with

Independence Day actor … The best football ads ever... as chosen by the industry

Ian Wright restores color to a drab world in psychedelic

Euro 2020 cur…

Euro 2020’s most influential footballers: who’s winning

on social?

 Like what you see? We can email it to you

Choose from a series of great email briefings, whether that’s daily news, weekly recaps or deep dives into media or creative.

Sign Up

By continuing to use The Drum, I accept the use of cookies as per The Drum's privacy policy 

https://www.thedrum.com/profile/alliance-for-audited-media/news/bringing-clarity-to-3-common-ad-fraud-misconceptions
https://www.thedrum.com/profile/allisonpartners/news/lead-generation-4-ways-to-drive-higher-performance-in-2021
https://www.thedrum.com/profile/performanceio/news/data-isnt-stifling-creativity-you-are
https://www.thedrum.com/profile/widen/news/how-pro-sports-teams-manage-game-day-images-in-next-to-real-time-with-dam
https://www.thedrum.com/profile/skna/news/roi-is-hurting-your-b2b-branding
https://www.thedrum.com/profile/lets-get-going
https://www.thedrum.com/news/2021/06/30/budweiser-promotes-vaccines-and-free-beer-with-independence-day-actor-bill-pullman?utm_source=Bibblio-Related&utm_campaign=editorial-content
https://www.thedrum.com/news/2021/06/29/the-best-football-ads-ever-chosen-the-industry?utm_source=Bibblio-Related&utm_campaign=editorial-content
https://www.thedrum.com/news/2021/05/28/ian-wright-restores-color-drab-world-psychedelic-euro-2020-curtain-raiser?utm_source=Bibblio-Related&utm_campaign=editorial-content
https://www.thedrum.com/news/2021/07/05/euro-2020-s-most-influential-footballers-who-s-winning-social?utm_source=Bibblio-Related&utm_campaign=editorial-content
https://beat.thedrum.com/Newsletter-preferences
https://www.thedrum.com/cookies


Must Watch

On The Scene Talking Heads Drum Documentaries Everything You Need To Know Future Stars Of Digital Brand Love

From our Network

Helping publishers increase engagement, improve monetization and drive new audiences. Read more

Intermarketing secures Love Island partnership for Cloud

Nine

Impression opens London office and welcomes number

of new appointments

Meet your marketing superhero - Episode 1: Jerry Daykin

of GSK

Connected packaging will allow brands to become their

own medium

Cannes Lions: creativity is the business growth engine

Rewriting Extinction campaign launches to protect

endangered species f…

The Drum articles suggested by 

VIDEO VIDEO VIDEO

MEMBER EXCLUSIVE MEMBER EXCLUSIVE

By continuing to use The Drum, I accept the use of cookies as per The Drum's privacy policy 

https://www.thedrum.com/video
https://www.thedrum.com/video/the-scene
https://www.thedrum.com/video/talking-heads
https://www.thedrum.com/video/the-drum-documentaries
https://www.thedrum.com/everything-you-need-to-know
https://www.thedrum.com/video/future-stars-digital
https://www.thedrum.com/topics/brand-love
https://www.bibblio.org/?utm_source=thedrum&utm_medium=rcm&utm_campaign=refinedby&utm_content=text
https://www.thedrum.com/opinion/2021/07/01/intermarketing-secures-love-island-partnership-cloud-nine?utm_source=Bibblio-bottom&utm_campaign=paid-content
https://www.thedrum.com/opinion/2021/06/04/impression-opens-london-office-and-welcomes-number-new-appointments?utm_source=Bibblio-bottom&utm_campaign=paid-content
https://www.thedrum.com/news/2021/06/22/meet-your-marketing-superhero-episode-1-jerry-daykin-gsk?utm_source=Bibblio-bottom&utm_campaign=paid-content
https://www.thedrum.com/news/2021/05/12/connected-packaging-will-allow-brands-become-their-own-medium?utm_source=Bibblio-bottom&utm_campaign=paid-content
https://www.thedrum.com/opinion/2021/06/25/cannes-lions-creativity-the-business-growth-engine?utm_source=Bibblio-bottom&utm_campaign=paid-content
https://www.thedrum.com/opinion/2021/06/16/rewriting-extinction-campaign-launches-protect-endangered-species-forever?utm_source=Bibblio-bottom&utm_campaign=paid-content
https://www.bibblio.org/?utm_source=thedrum&utm_medium=rcm&utm_campaign=refinedby&utm_content=logo
https://www.thedrum.com/insight/2020/11/18/with-stores-and-salons-closed-coty-puts-new-face-innovation
https://www.thedrum.com/insight/2020/11/19/what-consumers-and-marketers-can-expect-5g
https://www.thedrum.com/news/2020/07/09/dont-go-dark-ex-apple-and-pepsi-exec-john-sculley-offers-pandemic-brand-building
https://www.thedrum.com/cookies


About Advertise What's On Jobs at The Drum Contact Privacy Terms & Conditions

Problem Solved.

Europe Americas Asia-Pacific

News Creative Works Awards Drum Network Research Studios Jobs The Drum Recommends

© Carnyx Group Ltd 2021 | The Drum is a Registered Trademark and property of Carnyx Group Limited. All rights reserved.

Get exclusive research and actionable insights

The Drum Plus

Join now and access: £20/month

on your first purchase

The World Creative Rankings Report 2021 - the

most complete creative benchmarking tool
L

Global content to keep abreast of the state of

the industry
L

Exclusive reports and research to support your

decision making
L

Member-only sessions at The Drum festivals to

learn from the experts
L

Monthly editorial briefings to keep up with

global trends
L

JOIN NOW

With stores and salons closed, Coty puts a
new face on innovation

What consumers and marketers can expect
from 5G

'Don't go dark': Ex Apple and Pepsi exec
John Sculley offers pandemic brand-
building tips

By continuing to use The Drum, I accept the use of cookies as per The Drum's privacy policy 

https://www.thedrum.com/about-us
https://www.thedrum.com/advertise
https://www.thedrum.com/calendar
https://apply.workable.com/the-drum
https://www.thedrum.com/contact
https://www.thedrum.com/privacy
https://www.thedrum.com/terms
https://twitter.com/thedrum
https://www.facebook.com/thedrumpage
https://www.linkedin.com/company/thedrum
https://www.youtube.com/user/TheDrumReel
https://uk.pinterest.com/thedrum/
https://www.instagram.com/thedrummag/
https://www.thedrum.com/rss.xml
https://www.thedrum.com/switch
https://www.thedrum.com/switch/us
https://www.thedrum.com/switch/asia-pacific
https://www.thedrum.com/
https://www.thedrum.com/creative-works
https://www.thedrum.com/awards
https://www.thedrum.com/profile
https://www.thedrum.com/research
https://www.thedrum.com/studios
https://www.thedrum.com/jobs
https://www.recommendedagencies.com/
https://www.thedrum.com/membership?_ptid=%7Bjcx%7DH4sIAAAAAAAAAI2Ry27CMBBF_8Vrgmwn8YMdFPoSJaWgkHZnHCexcB4kTqCq-u8NFFVF6qKjWc09M5q58wEy0axVXhlhFRjZulUDIHQMRmD13Lx32XFZtWAAKpGqUKvDw0nBECMH0lOiPrHjcsfn1HGzx-BtERu7p3ijjXYgUQIJIijk0tuyrcKYSCITRlUSQ1_2g9WxUrVWhVTn0bMoWL6uojvGJuGVOjsq2VpdFmcMMch4XvoydWAfuN2hosz2pGM7Q1ijVZ266VX_WP40N1l5CJJE1eMpD--XHnxaBBGmPW4vRpyxYM3Gk5vbF043k19aKGotCntBwsU8Qks8n_Jpz0iRV0KnRQNGRWvMAHS60d9o5_zlGoHYec_NGiUGzewh2Ycr-h_XdHV-Ax96eIi4N0Qu7Ktt09-UqsL2Ymzy09LWgBEi2KcEUp9_fgEnCisK7wEAAA
https://www.thedrum.com/insight/2020/11/18/with-stores-and-salons-closed-coty-puts-new-face-innovation
https://www.thedrum.com/insight/2020/11/19/what-consumers-and-marketers-can-expect-5g
https://www.thedrum.com/news/2020/07/09/dont-go-dark-ex-apple-and-pepsi-exec-john-sculley-offers-pandemic-brand-building
https://www.thedrum.com/cookies

