
DirecTV Broadcast an Entire Fake
Champions League Soccer Game to

Combat Piracy
Faux Ronaldo, Pogba, Suarez and Félix suited up

SPORTS

By David Gianatasio on Mar 25 2022 - 9:45am

Brazilian soccer fans who clicked on links promising a free livestream of the
March 15 Champions League soccer game between Manchester United and
Atlético Madrid couldn't quite believe their eyes.

Everything seemed decidedly off. Match action slogged along as streakers and
fans invaded the pitch while underwear rained from the stands. Players took
selfies, bit each other and attempted bicycle kicks—while riding actual
bicycles.
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Cristiano Ronaldo's jersey inexplicably read "Rolando." Luis Suarez's kit
identified him as "Suado," which means "sweaty" in Portuguese. Even the
team names flashing on screen were wrong. Mão Chester United and
Atlético de Mandirituba?!

This was, in fact, an entirely fake soccer match, staged by agency Mirum
Brazil for digital streamer DirecTV Go. The project called out media piracy, a
big problem in Brazil, where 33 million folks consume bootlegged content
every year.

DirecTV Go bought Google search ads hyping the real Champions League
game to lure viewers, but click-throughs unlocked nearly two hours of
elaborate bogosity:

"Piracy is on the rise in Brazil, so we wanted to demonstrate how there are
viable ways to access great quality content without any suspicious links or
risks to data security, and most importantly, without infringing on third-
party rights," says DirecTV Go digital growth director Alexander Rocco.

Mirum filmed "The Pirate Match" at an amateur club facility three days
before Manchester United and Atlético squared off. Lookalikes starred as
Ronaldo and company. Plays and commentary were largely scripted, with
viewers directed to the real match on DirecTV Go at regular intervals,
where they could claim a free seven-day trial.

Below, the campaign creators open their playbook:

Muse: What was the speci�c brief? Why tackle piracy at all—and how did that
lead to a fake soccer match?
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Filipe Matazi, creative director, Mirum: Piracy is a global problem, but on
IPTV (digital broadcasts) it's spreading on a large scale. DirecTV Go is the
first 100 percent legal IPTV in Brazil. In addition, live sport is the content
that is searched for and consumed the most on the platform. So, it was clear
from the first stages of research that the piracy theme should be explored.

This was an awfully complex undertaking. Why not just make some half-
minute ads?

Filipe Matazi: The subject couldn't be explored with classic messaging that
warned people against piracy. Following conversations with fans, it was clear
they demand well-segmented and clever ideas when it comes to advertising.
So, we looked to create content that was more entertaining.

The idea for a "Pirate Match' actually came up in July 2020 for a football-
focused brief, when DirecTV Go had a partnership with a big Brazilian club.
The proposal was to create a 100 percent fake game, with everything from
players to broadcast commentary—a great Brazilian classic. That partnership
ended last year, so we redirected the idea.

You �lmed a complete match from start to �nish?

Victor Keiti, associate creative director, Mirum: That's right. We filmed an
entire 90-minute game. We hired a specialty football broadcasting team with
more than 50 professionals. The teams were cast from [a pool of] over 200
players. Among them were comedians and actors who would be used in key
moments of the match.

How'd you �nd the superstar lookalikes?

Victor Keiti: We matched general physical characteristics—hair, height, skin
color, beard, etc.— to four players to create "Rolando," "Pogobol," "Suado"
and "Tristex," who were meant to be Ronaldo, Suarez, Pogba and João Félix.
We analyzed the players' body movements and celebrations to make their
doubles look more authentic, as well as having the same haircuts and uniform
accessories.
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Was the whole thing tightly scripted?

Amanda Oliveira, operations coordinator, Mirum: We had a basic script, but
only the scene director had a copy of it. We wanted to make sure the match
flowed as naturally as possible, so it didn't look like a comedy skit. The scene
director had an aid on the field—the referee—who he spoke to directly via an
earpiece [to guide the action].

At times, it does play like sketch comedy. There's wacky stuff going on.

Amanda Oliveira: We included an unusual event on or off the field every five
minutes. They were small details, really—but all together, they created quite
an unusual match. For example, at halftime, a player promised to score a
bicycle goal. In the 87th minute, he invaded the field using a bicycle, and was
sent off by the referee. In the 67th minute, a semi-naked fan invaded the
pitch with a sign reading, "No more hunting for pirate links." During the
break, the announcer was caught off guard while having a snack and had to
continue presenting with his mouth full.
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Daniel Mota, art director, Mirum: These Easter eggs made the match more
fun, and meant the viewers were consuming the content for a lot longer.
Every five minutes, a pop-up appeared with messages such as, "The game you
want to watch is on DirecTV Go" or "Watch the real match for free now."

Any big challenges for the crew?

Rafael Rudnicki, art director, Mirum: The execution was totally different to
what we're used to. Going into it, we had no idea how the shoot would go.
We only realized the scale of the project when we saw both teams taking the
field. The most surprising thing was that everything happened naturally. We
only stopped the game twice to re-shoot, something that's almost
unimaginable on a project of this scale.

We did have several unforeseen events. The uniforms had to be modified at
the last minute, and a key player—who was an actor—suffered an injury, so
had to be replaced. The weather was different from the forecast, so we were
filming in the freezing cold and pouring rain. So the conditions weren't
perfect. But that's football!

In June 2020, at the height of Covid-19, with live sports sidelined
worldwide, Corona beer presented a different type of phony soccer match.
The brand pitted Águilas del América against Chivas Guadalajara via 90
minutes of very real footage from the teams' battles spanning seven decades.
This "Match of Ages" scored a gold, four silvers and one bronze at last year's
Clio Sports Awards.

CREDITS

 


https://musebycl.io/sports/inside-coronas-epic-soccer-match-70-years-making
https://musebycl.io/search
https://musebycl.io/


Client: DirecTV Go
Campaign Title: Pirate Match
Executive Creative Director of Marketing & Acquisitions: Alexander Rocco
Digital Marketing Manager: Alexander Greif
Marketing & Branding Specialist: Fernanda Bonfanti
Corporate Communications Manager: Cassia Monteiro Da Silva Raymundo
Corporate Communications Specialist: Thais Morandini Canova Morrone

Agency: Mirum Agency Brasil
Chief Executive Officer: Robson Ortiz
Global Chief Creative Officer(s): Bas Korsten, Daniel Bonner
LATAM Chief Creative Officer(s): Daniel Minaker, Sebastián Tarazaga
Creative Director: Filipe Matiazi
Associate Creative Director: Victor Keiti
Operations Co-Ordinator: Amanda de Oliveira
Production Lead: Paulo Setti
Art Director(s): Rafael Rudnicki, Daniel Mota
Copywriter(s): Thiago Gabardo, Patricia Machado, Allison Noronha
Motion Graphics Supervisor: Bruno Reynaldo
Motion Designer: Igor Feitoza
Social Team: Vanessa Vieira, Gustavo Candido, Fernando Nunes, Fabiola
Cebrian, Juan Silva, Emanuelle Sandri
Media Team: Camila Vaz, Chrystina Mundt, Mariana Erêda, Mellina
Azevedo, Larissa Gonçalves
Tech Team: Felipe Gomide, Lizandra Silva, Leandro Mohr, Melchiades
Medeiros, Fabio Assunção
Data & Analytics Team: Tiago Moreira, Franchesco Calzolaio, Oscar Neto,
Leonardo Cabreira, Guilherme Ferreira, Flávia Clapis, Ector Luiz, Luiz
Yamada, Jhonathan Wolff
PR Team: Daniela Andres e Marilia Carzino
Design Team: Nathalia Pereira, Aline Santos, Rafael Rudnicki
Photographer: Vinicius Barreto, João Heim
Account Executive(s): Patricia Rogoski, Alessandra Fraresso, Andressa
Sucodolski, Julia Rugno

Production Company: BUZZ CCS - Curitiba
Director: Duda Justus and Lincoln Barela
Executive Producer: Jean Paul
Line Producer: Guilherme Barchik
Director of Photography: Lincoln Barela

 


https://musebycl.io/search
https://musebycl.io/


Post Production Company: BUZZ CCS - Curitiba
Editor: Guilherme Bucco
Make-Up: Letícia Cardoso
Assistant Producer: Hebert Bueno
Casting: Rafael Moura anda Agy Campos
Art Direction: JP Foltran
Art Assistant: Angelo Foltran
Second Art Assistant: Gabriel Loureiro Lima
TV Director: Ricardo Peters
Camera 1: Eduardo Bitencourt
Camera 2: Ezequiel (Duto)
Camera 3: Felipe Conceição
Camera 4: Sérgio Luiz de Melo
Camera 5: Toni Serpa
Audio Operator: Marcos Moura Fiel
Making of Camera: Átila Pereira
Making of Camera 2: Jhon Victor
VT Operator: Tiago Bertolini
Assistant: Luis Ricardo

Music Company: Toro Audio - Curitiba
Executive Music Producer & Creative Director: Daniela Zandonai and
Kelson Diego
Account Manager & Production Co-Ordinator: Mariana Kauchakje
Music Producer: Tiago Mendes
Composer: Tiago Mendes
Arrangement: Tiago Mendes
Mixing & Mastering: Toro Áudio
Sound Design: Toro Audio - Curitiba
Sound Designer: Tiago Mendes

MIRUM BRAZIL BRAZIL DIRECTV DIRECTV GO MIRUM SPORTS ADVERTISING

David Gianatasio
@DaveGian

David Gianatasio is senior editor at Clio Awards.

More from David Gianatasio

TAGS

 


https://musebycl.io/tag/mirum-brazil
https://musebycl.io/tag/brazil
https://musebycl.io/tag/directv
https://musebycl.io/tag/directv-go
https://musebycl.io/tag/mirum
https://musebycl.io/sports
https://musebycl.io/advertising
https://twitter.com/DaveGian
https://musebycl.io/author/10143
https://musebycl.io/search
https://musebycl.io/


Time-Out

By Jessica MacAulay

Deandra Duggans' Journey in Sports, From the
Baltimore Ravens to Las Vegas Aces

Sports

By Tim Nudd

Phillies Welcome Back Baseball With Sublime
Copy-Less Billboards

B Tim N dd

TAGLINE

Skittles 'Blank the Rainbow.' The Dark Art of a
Magical Campaign

RELATED STORIES

EDITOR'S PICKS

 


https://musebycl.io/time-out
https://musebycl.io/time-out/deandra-duggans-journey-sports-baltimore-ravens-las-vegas-aces
https://musebycl.io/time-out/deandra-duggans-journey-sports-baltimore-ravens-las-vegas-aces
https://musebycl.io/sports
https://musebycl.io/sports/phillies-welcome-back-baseball-sublime-copy-less-billboards
https://musebycl.io/sports/phillies-welcome-back-baseball-sublime-copy-less-billboards
https://musebycl.io/tagline/skittles-blank-the-rainbow
https://musebycl.io/tagline/skittles-blank-the-rainbow
https://musebycl.io/search
https://musebycl.io/


By Tim Nudd

By Tim Nudd

SPORTS

Phillies Welcome Back Baseball With Sublime
Copy-Less Billboards

By David Gianatasio

SPORTS

DirecTV Broadcast an Entire Fake Champions
League Soccer Game to Combat Piracy

ADVERTISE WITH US

 


https://musebycl.io/advertise-with-us?utm_source=muse-frontpage&utm_medium=sidebar&utm_campaign=advertise-with-us
https://musebycl.io/tagline/skittles-blank-the-rainbow
https://musebycl.io/sports/phillies-welcome-back-baseball-sublime-copy-less-billboards
https://musebycl.io/sports/phillies-welcome-back-baseball-sublime-copy-less-billboards
https://musebycl.io/sports/directv-broadcast-entire-fake-champions-league-soccer-game-combat-piracy
https://musebycl.io/sports/directv-broadcast-entire-fake-champions-league-soccer-game-combat-piracy
https://musebycl.io/search
https://musebycl.io/


Bridge Senior Living: Radio
Recliner

2021 Clio Health Bronze

VIEW WINNER

SUBSCRIBE
The best in creativity delivered to your inbox every morning.

Sign Me Up

FEATURED CLIO AWARD WINNER

MUSELETTER

ADVERTISING

 


https://clios.com/awards/winner/86274?utm_source=MUSE&utm_medium=sidebar_block&utm_campaign=seed_vault
https://clios.com/awards/winner/86274?utm_source=MUSE&utm_medium=sidebar_block&utm_campaign=seed_vault
https://clios.com/awards/winner/86274?utm_source=MUSE&utm_medium=sidebar_block&utm_campaign=seed_vault
https://musebycl.io/search
https://musebycl.io/


Like What You've Read?
Sign up for the daily Museletter for the latest ad campaigns and the stories behind them.

Subscribe

MUSE by Clio © 2021
About UsContact UsCookie Policy

Privacy PolicyTerms of Services
Advertise With Us

The Clio Network

Clio Awards Clio Fashion & Beauty

Clio Sports Clio Music

Clio Entertainment Clio Health

ADVERTISING

 


https://musebycl.io/about
https://musebycl.io/contact_us
https://clios.com/cookie-policy
https://clios.com/privacy-policy/
https://clios.com/terms-use
https://musebycl.io/advertise-with-us
https://clios.com/awards
https://clios.com/fashion-beauty
https://clios.com/sports
https://clios.com/music
https://clios.com/entertainment
https://clios.com/health
https://clios.com/
https://www.adsoftheworld.com/
https://musebycl.io/
https://musebycl.io/search
https://musebycl.io/

