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Creating a commerce

experience that turns milk

barcodes into OREO offers

CLIENT

Mondelez

OFFICE

United States

"Oreocodes" is a f irst-of-its-kind commerce experience that unlocks offers

through the OREO cookies hidden in plain sight on every milk carton,

allowing shoppers to turn the black and white barcodes found in every

fridge into an interactive experience that reminds consumers that every

glass of milk deserves an OREO cookie.



Steve McGowan

Head of Shopper Marketing & Strategic Partnerships, Mondelēz

International

“
Oreocodes is not only a clever yet

playful vehicle to drive purchase,

but also demonstrates the

importance of continuing to push

greater engagement with our

shoppers by leveraging new

capabilities and reframing how

our shoppers think and feel about

our beloved brands.
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OREO Turns Milk

Barcodes into

Scannable

Cookies

Little Black Book 

Oreo aims to

prove its cookies

are milk’s perfect

match with new

https://www.lbbonline.com/news/oreo-turns-milk-barcodes-into-scannable-cookies
https://www.thedrum.com/news/2023/04/18/oreo-aims-prove-its-cookies-are-milk-s-perfect-match-with-new-interactive-barcodes
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Fireflies

The best things in life start with

the simplest ingredients

READ CASE STUDY

My Smile Is My

Superpower

Colgate celebrates the power of

individual smiles with award-

winning actress Uzo Aduba in "My

Smile Is My Superpower" campaign

READ CASE STUDY
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