
REFUGEE ATHLETE YUSRA MARDINI
JOINS UNDER ARMOUR'S BENCH
Syrian Swimmer Has Overcome Challenges Far Greater Than the Olympics

By Ann-Christine Diaz Published On Oct 20, 2017

CREATIVITY


 




 



Don't Miss Amazon's

coronavirus

fixes

How TV is

pivoting

Fashionable

face masks

Brands'

pandemic

responses

2020 Campaign

Trail

  Menu

https://adage.com/creativity
https://twitter.com/intent/tweet?url=https://adage.com/creativity/work/yusra-mardini/53042&text=Refugee%20Athlete%20Yusra%20Mardini%20Joins%20Under%20Armour%27s%20Bench&hashtags=Video
http://www.facebook.com/share.php?u=https://adage.com/creativity/work/yusra-mardini/53042&title=Refugee%20Athlete%20Yusra%20Mardini%20Joins%20Under%20Armour%27s%20Bench
http://www.linkedin.com/shareArticle?mini=1&url=https://adage.com/creativity/work/yusra-mardini/53042&title=Refugee%20Athlete%20Yusra%20Mardini%20Joins%20Under%20Armour%27s%20Bench%20&source=https://adage.com/creativity/work/yusra-mardini/53042
mailto:?subject=Refugee%20Athlete%20Yusra%20Mardini%20Joins%20Under%20Armour%27s%20Bench&body=https://adage.com/creativity/work/yusra-mardini/53042
https://adage.com/article/digital/amazon-says-it-will-spend-4-billion-coronavirus-fixes/2253551
https://adage.com/article/media/how-tv-pivoting-pandemic-find-out-may-12-may-13/2252981
https://adage.com/article/cmo-strategy/branded-face-masks-hit-market/2253366
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251
https://adage.com/section/campaign-trail/486
http://adage.com/


THIS VIDEO IS EITHER UNAVAILABLE OR NOT SUPPORTED IN THIS BROWSER
Error Code: MEDIA_ERR_SRC_NOT_SUPPORTED

Session ID: 2020-05-02:74fe769a5e350e83d26465f0 Player ID: vjs_video_3

OK





Editor's Pick

Syrian refugee athlete Yusra Mardini now has a brand home. Today Under Armour has added the 19-
year-old Olympic swimmer to its team of international athletes, celebrating her arrival in a powerful
new film.

The video depicts various scenes of Mardini in training--throwing punches, breathing heavily after a
hard workout, fighting against the current in a wave pool--intercut with more quiet, introspective
moments of her remembering the hurdles she faced as a refugee, fleeing Damascus to find a new home.
Her father had saved money to bring the family to Turkey, but once there, they had tremendous
challenges. Mardini and her sister, for example, had to help haul a broken motor boat of refugees from
Turkey across the sea to the Greek isle of Lesbos, after men on board had already given up. In short, the
obstacles she faces now are nothing compared to what she's overcome as a refugee.

"I shouldn't be alive today," her voiceover recites. "I should have been killed by the bomb that hit the
pool in Damascus. I should have drowned in the Mediterranean Sea. I should have been one of the
many faces of refugees who died along the way, but I am here, alive because I kept moving. So many
things tried to stop me, break me, so many times something whispered, this, now this will defeat you.
But I kept moving And now when my exhaustion rises, I remember. And my strength just rises higher.
It says greater thing than this have tried to stop me, and I keep moving." The film ends with the line,
"Turn your pain into strength," followed by the brand's tag, "I Will."

"We are inspired by her drive and accomplishments, both as a person and as an athlete," says Chris
Bate, Under Armour managing director, Europe in a statement. "The way in which she is dealing with
life's challenges, both past and present, shows a tremendous amount of character."
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